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2011 Group Press Trips 
 
 

June 5-11  ~  CRAFTED BY THE COAST 
 
Open to all qualified media, we will 
travel around the Province to        
experience its unique adventures 
and breath-taking beauty …which 
will clearly define this land and its 
people as truly shaped by the sea. 
This week long journey will explore 
the hot, urban city of Halifax; several 
artisan communities on the South 
Shore;  tidal bore rafting; the Cabot 
Trail and the Fortress of Louisbourg 
and much more! 
 
 
June 13-19 ~  EXPLORING THE BAY OF FUNDY 
 
Open to all qualified media, we will experience Nova Scotia and New       
Brunswick’s Bay of Fundy which is Canada’s only finalist for the 
New7Wonders of Nature campaign.  Highlights include tidal bore rafting, the 
Glooscap Heritage Centre, the Fundy Geological Museum, a tour of the Anna-
polis Valley, and a true hands-on Bay of Fundy experience with Fundy        
Adventures.  Then participants will be off to explore New Brunswick’s side of 
the Bay of Fundy with their hosts from Tourism New Brunswick. 
 

 
 

Nova Scotia  
voted tops by  
TripAdvisor 

 
Halifax and Lunenburg 

are among the top 
destinations in the 

country in the 
TripAdvisor          

Travelers’ Choice 
Awards 2010. 

 

Halifax was listed in 
the top 10 of the Top 

25 Destinations in 
Canada. Halifax and 
Lunenburg were also 
voted among the Top 

10 Culture and    
Sightseeing           

Destinations. 

 

TripAdvisor Travelers' 
Choice Awards are 
based on millions of 

real reviews and   
opinions from        
travellers on            

Tripadvisor.com. The 
winners were          

determined by a   
combination of       

traveller's destination 
comments, favourite 
places, and overall 

destination popularity 
on the site. 
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Sue Makes a Splash 
 
Early in January, the Museum of Natural History in Halifax announced the    
arrival of the exhibit a T-Rex named Sue.  That announcement received good 
online pickup from outlets including CBC, MSN and Yahoo! News.  The exhibit 
runs through until May 8, 2011. 
 

Circulation: 1,504,453,663*  Advertising Value:  $22,651 
*The high circulation number is attributed to the fact that this story/release was 
picked up by Yahoo! News (online).      

Partnership Benefits Bay 
 
On January 26, the governments of Canada and Australia announced a new 
partnership to support each country’s finalists for the New7Wonders of Nature 
campaign.  The Bay of Fundy is Canada’s sole nominee, while Australia’s 
Uluru (Ayers Rock) and Great Barrier Reef have made it to the final cut.   
 
The announcement was picked up by the Canadian Press, local and            
regional papers across Canada (print and online), and received mention on 
local and national television news.  We tracked 52 items in Canada 
related to the Bay of Fundy this month, 40 of which occurred around the  
announcement of this partnership.  Great news! 
 
Don’t forget to vote:  votemyfundy.com 
 
Circulation: 2,343,329   Advertising Value:  $65,162 

Washington Post Feature 
December 2010 
 
Just prior to Christmas the Washington Post (Sunday Edition) ran two stories 
on Christmas in Nova Scotia.  The article featured Christmas Island, the South 
Shore, and Yarmouth.  You can read the article here: 
http://www.washingtonpost.com/wp-dyn/content/article/2010/12/09/
AR2010120906457.html 
 
Circulation:  797,679  Advertising Value:  $76,107 

Benefit  
from  

Media Buzz 
 
If you would like to 
participate in the 
Travel Media          
Familiarization       
program which        
introduces travel    
writers to Nova Scotia, 
let us know. 
 
For more information 
visit: 
 
 
www.gov.ns.ca/tch/
tourism/fam-
tours.aspx 
 
 
To register as a     
supplier with this    
program or to share 
new story ideas     
contact Jenn        
MacIntyre at (902) 
424-4170 or by e-mail: 
macintjen@gov.ns.ca. 
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